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It takes both

 brand & performance marketing 

to stand out from the crowd
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Platforms are silos
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 We need new 

growth engines
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“When everybody is super, no one will be”
 Syndrome, The Incredibles



 Algorithms are

becoming a commodity
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Creative, Strategy, Data
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Why is it so hard?







Measurement
=

Incrementality 
+ Attribution 

+ Long term value





Our measurement stack
(DAVINCY)

Source: Vexpower.com



Our measurement stack 
(DAVINCY) combines a mix of

different techniques





Our measurement stack 
(DAVINCY) combines a mix of

different techniques







Our free tool: MMMMachine





Step 1: download sample data



Step 1: download sample data



Step 2: upload data



Step 2: upload data



Step 3: answer the questions
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Step 4: run the model



Step 4: run the model



Step 4: run the model



Step 5: deep dive at channel level



Step 6: get in touch!



Grazie per l'attenzione



Q&A


